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RESEARCH STRATEGY DESIGN
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→

Personality Free-thinker (+18pt.)

Interest Reading (+23pt.)

Caring 

about
Raw materials / 

Ingredients (+15pt.)

Want to feel Intellectually exciting(+18pt.)

Favorite 

image
Clean lines and shapes (+21pt.)

Favorite 

music
Jazz (+17pt.)

Reason to 

work
Positive social impact (+6pt.)

SNS YouTube (+20pt.)
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• Social responsibility

• Fashion sense

• Enjoyment of difference

• Emotional thinking

• Global perspective

• Need for isolation

• Individualism

• Longing for soul-healing 

• Neediness

• Traditional gender ideology

• Logical thinking

• Pursuit of meaning

• Intellectuality

• Love for mechanics

• Digital savviness

• Prestige

• Trend-spotting

• Living for today

• Fashion sense

• Appearance
cf. Principal Component Analysis

Principal component analysis (PCA) simplifies the 

complexity in high-dimensional data while 

retaining trends and patterns. 

It does this by transforming the data into fewer 

dimensions, which act as summaries of features. 

Active Citizenship

Keep Distance 

from Society

Live in the 

Moment

Think 

Deeply
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Active Citizenship

Keep Distance 

from Society

Live in the 

Moment

Think 

Deeply

SOURCE:  RISKYBRAND MINDVOICE® 2008-2018

2008

N=4,155



12

Active Citizenship

Keep Distance 

from Society

Live in the 

Moment

Think 

Deeply

SOURCE:  RISKYBRAND MINDVOICE® 2008-2018

2008 N= 4,155

2009 N= 4,056

2010 N= 4,048

2011 N= 4,028

2012 N= 4,181

2013 N= 4,267

2014 N= 4,239

2015 N= 4,272

2016 N= 4,367

2017 N= 4,361

2018 N= 4,395

2010
2011

2014
2016

2017

2018

2009

2008
2012

2013

2015
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Active Citizenship

Keep Distance 

from Society

Live in the 

Moment

Think 

Deeply

SOURCE:  RISKYBRAND MINDVOICE® 2008-2018

2010
2011

2014
2016

2017

2018

2009

2008
2012

2013

2015

≒冷笑主義
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SOURCE:  RISKYBRAND MINDVOICE® 2008-2018

Active Citizenship

Keep Distance 

from Society

Live in the 
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Think 
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SOURCE:  RISKYBRAND MINDVOICE® 2008-2018
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Q. 他人がどうなろうと、どういう生き方をしようと自分には、全く無関係だと思う
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Q. 周りの人は自分のことを理解しておらず、正しく評価されていないと感じる

(%)
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Q. 何かにつけ、よく感動する方だ
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Q. 他人からどう評価されようが、自分のやりたいことを実現するために、相当の

冒険やリスクを賭けている

(%)
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Q. 明日がどうなろうと、今が楽しければそれで構わない

(%)
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Q. 値段の高いものや高級なものを身に付けることが多い

(%)
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Q. ステイタスシンボルを身につけるのは知性のない人の特徴だと思う

(%)
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SOURCE:  RISKYBRAND MINDVOICE® 2008-2018
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‘
’

Story A Story B



34

Sample advertisements e.g.
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‘
’
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SOURCE:  JAPAN AUTOMOBILE IMPORTERS ASSOCIATION

2008

2018

580

1,453

251

142

543

382

983

3,972

404

2,352

11,438

4862008

=100

Passenger Car Sales in Japan

219K

366K

167

2,581K

2,529K

98

Imported

Make

Total

Domestic 

Make

Total

JEEP LAND

ROVER

MASERATI LAMBOR-

GHINE



39



40



：

mailto:info@riskybrand.com

